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Yes I yOW' macaroai pcacbp can deUver FREE advertiling power • wllh 10lJ96 "/Jllrtbasl-, 
., .... ,..."b1t I Tha,', II h', a ROSSOTrI-d"lsnrd pubge, beawo ROSSOTrI pow'" 
I, whh 

• A real.life "lruIl of yow product: I" lUI • •• to f.a CODJUmer incerest to "W:lIIt· 

I'·no .... appeal I . 

• A lCieocifically designed. JlslI"tll~I trademark, .nd iast.ntly "bible hrand 
and product idendficadoa •• • to capture conlumer attendon, build pilda ge 
recognition I 

• Ideas (or related·item tie-ins or premium promotions ••• with a nrc oc'por· 
runity for muld.exposure advudling III "0 u/r. cosll 

• Economical, too ••• looks like alunuy carton but COSts far less chan you dlink! 

Your packaP. coo. can gain hard·telling adverciJlng or promotional power •••• ad inc! ~ascd 
lelling "igor over ,,"'ell producu as weill Write us rod.y co learn how. 

1_.theOnl_, 
louom IIlHOO1Aft4 COIPQ .... IIOH 
~ .............. ". .. .., 

"FIRST IN MACARONI PACKAGING" 

w •• Ie", Dhlol ... 
IOssom CAmOIHI" IIfHOOtAPtt COl;, 

s.. ' ... IOCIt,. 24. C.U .... I. 

A "/W/. JOllrtl 01 supply sin" 1891 

aouom M~:~~' CI~;!~:'j,rtI ctAt, 
OIl, ••• 10. 1111 .. 1. 

--_ .. 

Amber Milling has again secured the finest 

Durum Wheats grown this season to assure you 

of continued uniform color and quality in 

each shipment of Amber's Venezia No. 

Semolina and Imperia Durum Granular. 

You can always depend on ollr best to safeguard 

the quality of your best • .. and you can 

count on prompt shipment each time you order. 

AMBER MILLING DIVISION 
'arm.,. Union Grain '.,m'na' Alloclatlon 

MILlS AT lUSH CITY. MINNI50TA • GINIIIAI. omel5. 5T. PAUL I. MINNI50TA 
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aeasonings in • pretty rins mold, and filled will a ~ 
"Ute of ham and musbrooms, tbis di.h i. deli( . JUS auu 
atuactive u can be. SpaSMtti i. a real help to Ihe ea' 
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TH" MACAlONI JOU"''' 

RETAIL GROCERY STORE TRENDS 

A. C. Nielsen Company, "world's 
IUlest market researchln, orlBnua
lion," services manufacturers In the 
food. drua: and alUed Industries by 
,.thering continuou. factual marketing 
dati on producll sold through grocery, 
drul, variety and other typea of retail 
ouUets. 

The facll and figures are gal~ered 
by full.time, highly-tnined Dudltors 
ria perlOnal1y conducted bimonthly 
,udlts of rc::lall .tocka and dealer pur
(hue invoices In a sclentlflcally·se
ltded sample of ch .. in and Independ· 
flit atores. The basic field data are 
cmk:ty checked and tabulated, and 
In the p • .:>dut'Ii'Jn proceas al1 data from 
the IBmpi.:: s tor c s are expanded 
lhrouih the use of electronic business 
machines to represent totals for the en
Ure country. They have jwl luued 
thtlr 2~th Annual Review on trends 
In the retail arocery store. HI8hllihts 
follow. 

Bltady Sal" Incr .... 
Sales of "racery atorea Increased at 

an aYerale annual rate of 8,3% per 
feu since 1950 L!J reach a peak of "5.1 billions in 1958. Over these yean, 
Independent food mar k e t s showed 
• of 5.9% each year on the aver
Ill!. while chain or8anization, (consist· 
in, of four or more atores) doubled 
l.lUluai aalet with avera&e annual in
mt$I;) of 12.7%. 

An :.: roeery storet averaged a 0.3% 
pln \ '1 1958 over 1957 with independ
mll ( !ltrlbutinI6.0% and chains 6.8%. 

DUI IIg the dOlin, months of 1956 a 
,encl . I bwineu upturn took place, 
puth .Iarly in certain durable goods 
lndu~ ie., but aale. increases of Bro· 
ref)' : "ret durlna each bimonthly pe
riod ,. ere .maller In the aecond half 
\han .. the f1nt half of the year. This 
Irtnd ontinued Into 1959. 

Gil . ~ for independent grocers were 
U~ or the llrat half of 1959. How
ever, 'haln atore sales Increased 4.0%. 

A brand n •• A II: P aupermark.1 in p.laUn •• IIl1n01l. 

Together the two types gained. 2.6% 
over the fl n t haIr of 1958. Tc'tnl aales 
In all ateres for the first six months or 
i959 were $23.61 billion compared. with 
$22.96 billion the first six months of 
1958. 

In 1958 sol~ gains by the nine gee
graphical arellS set up by Nielsen for 
tabulation were spotty. G:lina In five 
marketing arellS, New Er.gland, Melro· 
polltan Chkago, West Central, South
east, and Pacific, excf!eded the national 
average aaln of 6 :''7c, while the re
maining four, Metropolitan New York, 
Middle Atlantic, East Central, and the 
Southwest, dropped below the national 
6.3r"" Increase. Stores in the Southeast 
topped. those In other areas, with on 
IncreDSe of 9.6% over 1957. Two other 
areas, Metropolitan Chicago and the 
Pacific atate., were not for behind, 
with in'crellSe. of 8.9% and 8.4% respec· 
tlvely. 

In the first half of 1959, laic. trends 
continued to shoW wide diUcrences. At 
opposite end. of the country, New EnB' 
land and Pacific grocel')' store gains 
exceeded those of other arcas by a 
noticeable m 0 r gin. The SouthellSt 
Itorea also continued their beUer·than
average 8aln •. Grocery outlets In the 
other six territorial d ivisiON mode 
only nominal Increases. Ills II,nirtcant, 

neverthele~, that In every area, In the 
face of declining prices of a number of 
food commodities, volumes for the fint 
half of 1959 were ahead of the same 
period In 1958. Recent grocery store 
sales trends by these marketing orcas 
are listed below. The 1958 and 1959 
dollar figurel represent millions of 
dollars. 

8 Mo. 8 Mo. % In· 
Marketing Arta 1958 1959 er .... 

New England $1515 $1612 6.4 
Metro New York 1808 1034 1.9 
Middle Atlantic 2503 2630 1.7 
East Centrol 3800 3945 1.4 
Metro Chkago 002 072 1.0 
West Central 32B8 3330 2.1 
Southt'Dst 3242 3304 3.8 

Southwest 2158 2164 0.3 

Pacific 3439 ,&I' 5 .• 

F •• er Slor ... Mar. Volume 
Despite a 10~~ drop in total number 

of food outlets within the ten·year pc· 
rlod 1948·58. chains and large inde· 
pendent supermarkets did nearly two· 
thirds of the total dollar volume In 
1958, compared with 4470 In 1048. Our· 
Ing this decade, chains Increased their 
share from 36 '70 to 44 70. and the in
dependent supen scored a striking ad· 
vance, moving from 8% of the total to 
10'70. The remalnlna: large Independ
ents dropped from 1870 to HI'; .. . the 
medium slles from 18% to 11 70. and 
the small volume store.!! from 20% to 
10%. 

In one year, 1058 versul 1957. the 
combined' dollar volumes of all chain 
and lorge independent supermarkets 
Increased from 61 % to a 630;<, shore of 
total fOOfJ store sales. In the Middle 
AUnnUc, End Centrol, and Wesl Cen
tral marketing areas, there were In· 
creases of three points; In New Eng
land and the Pacific marketing areas 
the share calnl onmuntcd to 0 single 
point; and In the Metropolitan New 
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PLENTY OF PUBLICITY FOR NATIONAL MACARONI WEEI 

Nalional Macaroni Inslilul. Hails Food Induslry 

Notional Mocoroni Week, Oclober 15 
to 201, made a bow to Ihe food Industry 
for the great plenly of quality food 
we ho\'e to enjoy, Dairy products, fish, 
meats, poultry, eggs, \,cgetables and 
fruits all abound, And all of them gain 
variety, nutrition and popular appeal 
when they join forces with 0. member 
of the macaroni famil)" Combinations 
are o.lmost endless· from the simplest 
family meal to the most gourmd 
pari), dish, Macaroni products' verso· 
IIlIty wo.s pointed up by food editors 
all over the country. 

Publicity placements pro\'lded by 
the National Macaroni lnslitule wenl 
to syndlclltcd columnists and news
paper suppll,' ments as follows: 

Ga),nor Maddox, Newspaper Enter
prise Associlliion, co.rried Ii column 
syndicatl-d to some BOO newspapers 
with 25,000,000 circulaUon with three 
menu ideas: Orange·curry Spaghetti 
was oHered with a company menu for 
entel'lalnin!l: Noodle Egg Custard with 
sauteed Cunudion bacon o.nd buttered 
broccoli f lr 0. famil)' dinner menu; 
Cheese· Mushroom Macaroni Cusserole. 
green beans almond inc, ornnge and 
sliced union so.lad for 0. supper sugges· 
lion, 

Cecily Drownstone of Associated 
Press ret'eived recipes for Fish Hollups 
with Noudles. (l simple, colorful one· 
dish meal; and Herbed Meat Loa f with 
Noodles. 

King Features' Joan O'Sullivan wns 
senl recipe, and photos of Spaghetti 
with Onion·Deef Sauce and Macaroni 
Tuna Cheesee, Allee Denhoff of the 
snme \yndlcate received material for 
Cotto ilL Cheese. Apple-Noodle Casse· 
role, Sp 'chelll with Chicken Sauce, 
and Mush 'oom,Pepper Casserole, 

Foolball Seuon Specials 
Spaghetti speciais for football fienson 

entertaining were designed for Edith 
Dnrber of General Features and Zola 
Vincent of PacHic Cotlst Dallies, Ideas 
were for 0. spaghetti buUet fe!lturing a 
spaghettl.tuna casserole with t h r e c 
kinds of cheese - Americo.n. collage o.nd 
Swiss _ apropos for the October Cheese 
Festival sponsored by the American 
Dairy Associntion; the other called for 
chill meat balls o.nd spoghettl. 

Jeanne Lesem, United Press Inter· 
notionnl, had ,,;uggestions for hot dish 
ac('omponlments for sliced r.old roast 
or culd culs: Porty Moco.ronl Casserole 
fur Icn; Salmon·Ollve Macaroni Co.sse· 
roll'; Suvory Buttered Noodles, 

Philomena Corradeno of Bell Syndl· 
cate had Frnnkfurter·Macaroni Loo.f, 
Sherded SpaGhetti and Ment Bulls, Egg 
& Nuodle Casserole recipes sent to her. 

The food editor of the Notional 
Weekly Newspaper Service, Ertta Ha· 
Ie)" hod {(,,,tures for Mother's Spaghetti 
Dinner :111.1 Lasagna mode with wide 
noodles, 

The New York Do.lly News, West
chester Dailies and Pennsylvania Home 
":,own Dailies were all serviced with 
NlltiU; , ll Mncoronl Week material. 

In the Sunda)' supplements Isabel 
McGo\'ern of Today's Living and Mel
unlc DeProft of Family Weekly had 
a choice of quick supper recipes. one 
hot o.nd one cold: Tuna Stuffed Eggs 
and Macaronl Salad; Sopghettl with 
Creamed Bec! Sauce, C I em e n tin c 
Paddlclord, food editor of This Week 
supplement, hod material for Gro.nd
rna's Wonderful Maco.ronl & Cheese, 
Spaghetti San Hemo, and Fish RoUups 
with Noodles. 

Newlpaper Mal11ng 

Spaghetti with Shrimp Sauce, 
For rural readers recipes rei L!ed 10 

Fo.rm & Hanch macazlne dudf'd 
Macaroni Chili Skillet, TUM Touch, 
down Lasagno., Spllghettl will i Sauce 
Pnklstoni, Noodles & Pork Ch\ ps with 
Apple Gravy, V\!o.l Paprika wlIh EU 
NO.Jdlcs, A general mo.i:lnG tl! farm 
papers Included Ideas ro~' Fronkfurler, 
Macnronl Loaf, Sh,'rrled Sposhettl & 
Menl Dolls. Egg ami Noodle Cas~ erult, 

Six hundred labor newspnpcrs and 
one hundred leadinG Negro publica. 
tlons were sent the recipe and photo
graph for Macnronl Cheese 'n Daron 
The Pittsbureh Courier had II 5pctial 
release for Mother's Spaghetti Dinnu 
and Wide Noodle Lnsognn, 

A mot release to 1500 daily and 
weekly newspapers piL"" ucd Sa\'ory 
Deef Sauce with Sptlchetti alune: will: 
the reminder thot macaroni goes wilh 
everythinG, Nntional Maco.runi Wrtk 
slugs were included, To some 'ia neWl' 
papers currying: the fellture "II's Newl 
to Me" mllClll'Onl'1I versnlihly \\'0.1 

plnyed up In the captiun "ller iIIajc5t)' 
Mncaroni", 

Cllplhecl Far Food Editors 
A clipsheet went tu the f\.H 'd edllcr 

of e\'ery Jolly and weekly m '. . paptr 
In the country, Glussy prlnls r mal! 
for illustrations were offered. , exclu
sive basis to the first repl),ing li ler !r. 
each cit)" It wo.s pointed oul 31 tl:t 
recipes hod been kltchen-tesl' In lilt 
Home Economics Departmenl Tt.eo
dare n. Sills & Company In r; ' \'o:ltk 
Cit)'. Among the idt'as presci d wi> 

that or spnghetti as 11 side di "Spi' 
ghetti Is ::0 GOod In mnny di '$, bill 
dun't forget that U's just o.s t I wUh 
many others, Just cook It acl" :inc: \0 
the pnckoge dlrcrtions, then t liGht· 
Iy with melted butter, earlic Iler Of 

your favorite French dressing r If)" 

combination of butter o.nd gr. d P3f' 
meson cheese. poppy seeds. Iro.WI)' 
seeds or too.stcd sesame seeds, n), one 
of these mo.kes fipagheltl nn II restin, 
o.ccompaniment to 0. roost. cI .lS, Illb 
or 0. vegeto.ble plate," 

A generul mailing to newspapers 
using color pictured "Macaroni ct AU". 
A hnndsume color photo showed Call
fornlll Chicken Spaghetti, Macaronl
Vegetable·C h e c 5 c Casserole. Swetl
Sour Ham and Noodles, A special t e
lease to the Mllwo.ukcc Journal 1..'Olor 
syndicate servicing 0. string of papers 
hod Macaroni Seafood Medley o.nd 

F'or do-It.o.head f r e e z e I Jinntfi 
mO!ly macuronl, spaghetti on noodl

t 

dishes are wonderful. The ,ipshrfl 

said, ''It's 0. nice comfortable I. d ine I~ 
hove 0. few of your own goo Mmto 

made specio.ltlcs wo.Ulng there, lor t~~ 
InevUo.blc dny when you knoW )'0111 
be Io.te getting home or when yflur ~us' 
bond announces o.t dinner he's InVIted 

,urst for tomorrow and you won't 
UNe -ne to shop. Even barrinG emerg
tncit' there ore do)'s when ) ' OU just 
don't d like rookine, or would rather 
!ptn( ,'our time on some other proj. 
ttl." recipe was eiven for Macaroni 
~!arl ' ' i, a combination ground beef, 
mush ,.ms, tomato sauce nnd cheese 
mast. HIlly blended with seasoninGs 
and ~ ! ell macaroni. It was pointed out 
that !!:L,:; dish Is delicious for Immediate 
iervitll! os well as for freezinG, 

The odds ure gllild Ihat the Item you 
mllY hn\'e seen rl'cently on macarunl 
pruducts in yuur local newspaper cnme 
from the Natlunal Macaroni In~tilute , 
If it didn't come directly il is quite 
po~slbll' that the b3rrnge lit releases 
stimulated editors to produce cop)' 01 
their Ilwn , Either wo~' the consuming 
public was impre~~ l'Cl muny, mun)' 
timc~ with the messoGe un macaroni's 
\'crsatilit)' , -----

Shapel Add Glamor 
MII L'a !'Oni'~ man), shapes odd glamor 

to thc versatility theme. The Informo, 
tion piece pointed out that though el· 
bow macaroni, long spaghetti and egg 
noodles arc the most famili ar, altogeth
er there are more than 150 different 
lhapt'S oi macaroni products tn choose 
lrom. "Next time you shop", the hume· 
maker WDS ad\'ised, "browse through 
tile shl'lres Dnd pick uut some new 
macaroni products 10 try . AU are 
tqllaily easy to cook, and equally adept 
at teaming up with o ther foods for 
many a delicious dish," 

Millwhe.1 Fealure 

Delicioul Flavor 
Anothl'r lip: "The delicious, delicate 

l1a\'or of macaroni pruducts comes 
from IfJp·quolity semolina nour, milled 
from durum wheat. In lIle case of 
noodles. eGG!! are also added, This 
subtle but distincti\'e flo\'or com pie' 
ment~ other fuod~, und odd" a new 
note .)t ils own, The many ShOPl'S and 
JileS :.re su :l11t'ucth'e tlml even a 
Plain J,lOe dish becumes a pretty liP' 
(!CUZll' \! siGht. Econumicol too • e ight 
oune, will serve fuur to six and In 
Ihe 1, ;<il n slretch uther mure eltpen· 
li\'e ! ,ds so II little goes a lunG way," 

Th· 

dish 
This 
brur, 

'luggedlonl for Noodl .. 
:ersatility of no 0 die s were 
,trated in this sta t ement: 
.i arc good so many wo.),s, co.n 

intercst 10 many a fumillar 
~e for Instance EGgs DClledict. 
a fine lunl'lll'on, supper, or 
lish · and hearty. tou, It's Can· 

ad iill ,cun slices tUPPl'd with poachl'd 

\'Cgl'\ 
panl: 

I a savory sauce, nil nestled in 
i noDdies, A Gelatin mold with 
ll's ur fruits Is n nice uccom· 
I I lu o.dd II toUl'll or coul tori, 

ness d cuntro.st In t ext u r e, Try 
"ood , 
disht .. 
ala k, 

:IS n new touch for other 'snuey' 
,uch us creumed ce~s, chicken 
~ , seafood newburg, ur II rieh 

The Modern Millwheel {or SC'plem' 
ber, published by nnd [ur Ihe mt'n lind 
wumen flf Genel'al :\1II1s, had a fl'alure 
on PUGl' ten on National !\Iacaronl 
Week, 

Thl' item point~ oul Ihat durum 
milled b\' Gem'nLI Mills J:fle~ into snme 
of the n;nre than one billion p!>llnds uf 
macal'Clni ('onsumcd by Am l' r i t ' II n ~ 
e\'cn' "eur, 
R~dPl'S arc gh'en f·.l r QUick Itollan 

SllOghl'lti lind Noodh'l', Cotl:Lgl' Chl'esc 
RinJ:, lIIustralions Shll\\' twn Ddt)' 
CrlJ{'ker girls, Caroline Ddoy and Shlr
le~' Thomas, pn'pal'in~ thl' dishe~ and 
Ihen soying , "Hntmm .. ,lnoks Sll Gnnd .. 
Ihlnk we'll l'al it oursch' l'S ~" 

AIling with the {calun! un National 
!\Iucnrl1l\j Wl'l,k a rllp~' of Ihe Inll'sl 
l1l'lt\' Crm'ker full rulor rt'ripe bUllk· 
Il'ls . (or macnnmi. lipat.:Ill'1I1 allli l'~ J: 
nuodle:1 wns St'nt to a muilil\~ \i ~ t flf 
nwr 30,000 employl'l's nnd sllll'khnltl· 

l'rs, 

Diners' Treat 
The Diners Ciub ~1i1gaz lne fur Sl'P' 

tember carries an item ht'a,\l-d : "J~,hn 
Guntlll'r, the best,lran'led traveler IIf 
tlwm all . \l'1I l-i us 'Lb(llil !'pallhetti," Thi~ 
Is what he has to say : 

Spaghetti, it wuuld secr is:a ~ illlple 
topic, Dut It is Ih<' basis t, lifl' in II:lly 
nnd Its ralllifkation~ ure nlultif:lriuus 
nnd prufuund, Every normnl Itnlian 
Il\l'ul cll(ltuin~ une l'UIlI'Se IIf "pa~ \:I ," 
Ihe g('nerie naml' lur ~pa~helli and its 
der\\'uli\'l's, The italians ure un 1m
lllllnntl\'C und Ilukk·witted roce. lind 
tlll'rt'fnre pustlL may he had In on enol" 
IllUlUl vnrietr of forms, As In ~ i!, ,,I,llncr:: 

CheelY Macaronl is a new way to en' 
joy 1111 uld fllvurile, 

s l i pl,er~', I .. bl' eaten unly by fJa~ta l'X' 
1)1' l't:l, Ml'lli zi ti has a ~malll'r hole. 
I'l'rdatelli I~ like ziti hut cwn mure 
slippl'r), . Cnnnuli is fi\'l' ·int'h mal·che· 
runl Slllffl'd with sllinal'il :1111.1 Illl'at. 
Four uf tlWIlI mak !.' a Cfl lll'~l' , Calmni 
i~ l'Ullnoli whil'll Is l'IllJlty , eri!\'atll' is 
macl'i ll'rllni \'ut 10111 till'll H'j:nll'nts and 
1'l'l'vl'd wilh tlelit'illus turnalLl ~:ItICl' , 

Th is b\' nil mean~ l'xh:HI Sls the l'Ias· 
sil' Ihll' ; )f past:l s. Tht'l'e I~, Ilf \'lIurs{', 
1'U\'iuli, ita\'iuli \\'a ~ dis l' II \' ere d in 
Gl'nua, nlllll'ons i s l ~ uf Iwo-inl'll SlluiLl'es 
"f dUIIGh em'ltlsin~ dtlll'r l'piniLl'il ur 
lI\\!ul tlr dll'l'~e 01' l'\l I1I!JinaUfln~ of the 
Ilm'e, l\n~ululli is ravioli ~ Iit:htl r un
del'.sil ed , Cuppeiletti is un~ul\Jtli 
~N\'l'd in hrulh , Gnun'hi Is a hut' RII
lIlilll dish, nnd ~ull1cthinG n ome is OIl' 

1lI'IIud LO r U~ ti ll' Colisl'um: I;n)' balls uf 
pa~ t a sl' r\'ed usually wilh bUlkl' ur 
dll'l'Sl', 
On'~:dliettl' is dough in the shapl' " r 

liull' l',LI '~ , Timh:lllo di lIlut'(,heroni is 
P,ISt" pil', sl'n'!.'d u~u:ally wilh tumato 
jllil'l' IIml dlickt.'n II\'l'I'S, Malt 'Lsliul!. 
whh-h nWllns "1)1101'1 ,\ ' ,'ut ," l'oml'S in all 
imiLginable ~Imllt'~' and bl'caust' il was 
,111' fa\'ul'i! l' di~h uf nu~si ni is much 
10\'t:d by IIpera :; t:Lrs, Penile is pasl a lout 
IIkt, hlrtts' wings, l.in!!Ul' di \las~ ,' ri is 
IlInj:ue. shu!Jl' (\ , In brulll you IUL\'e pa~ tll 
shaped like stars (Stl'1Ii1l1'!, jelly beans 
l\llp~'rinil, Il'Ill' l s OJf tlw alphabet liet· 
IN!.'!, liU ll' (luiu!s (An' Maria), Ul' rill)!!i 

1U1ll'1I!1H1 , 
All pustn is, tlI' should bl', scrwd 

with n SUUCl'. Alii! "ulnGnl'se means 
with Illl'ut lind lutllatul's, alia Genflese 
I~ lumnlu saut'(' unly, :Llla Matriciona 
i ~ menl saucl' plus bits of bill' II n, 
GI'all'd pel'urillu clll'l'se is also an es· 

meal lew, They are also a fine 'vege· 
table' to serve with any meol ..... hen 
Ihe)' all.' dressed with butter and a little 
peppel' or your fll\'orlte spice or herb, 
&! \\'t' li as an Ingredient In all sorts of 
POpul~r casseroles," 

Rcci lles were ei\'en for 0. noodle des· 
~rt Old Fashioned Noodle puddlnr.. 

H
heew Moc.uonl, Spo.ghclti lUng with 
am Sauce, 

Spaghettinl Is spoghctti·s : I'l lI1gl 'l' 
brut her, Vermlcl'lll, whlt-h comc.; fl'om 
Naple~, is finer onr4 less robust limn 
spnllhettl, VrL l,oIl'e1linl is finer sill!. 
Capellinl. nu'uning "thin huir!'," is e\'en 
fim'r, sef\'l'd often In soup; snprucapel
IInl Is Ihe finest of all. practil'nlly In · 
visible. 

Going the othN way, feltutcine is 
bruader Ihan sp3Ghetli ond riblxm· 
shopcd, Fettul'ce is still bronder. Mill" 
cllNonl is tubulur, Ziti is fnt macche· 
runl with a luree holl', tremenduusly 

sl'nUol tu proper pasta, More special· 
l"l' tI ~aUt'l'S IIrl' \'lInllole (tiny darns I, al 
tonntl (tunnyfishl, IlfId alici (anchm'ies), 
Finally, Ihere is pustn verdl', which is 
fettm"t'ini d)'l'tl iu l-i pinoch juice, 

Eggs Benedict take on 0. new sparkle 
when served on delicious eGg noodles, 
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FOR YOU 

ADVANCED TECHNOLOGICAL IMFROVEMEN' 'S 
Save 

* NEW 

**NEW 

NEW 

Space - Increase Production 
Improve Quality 

POSITIVE SCREW 
FORCE FEEDER 

improves quality and increases production of long goods 
short goods and sheet forming continuous presses. ' 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

increoses production while occupying the lame space as 
a 2 stick 1000 pound .pr.ader, 

1500 POUND PRESSES 
AND DRYERS LINES 

now in operation in a number of macaroni-noodl. planh 
they occupy .Iightly more .pac. than 1000 pound lin .. : 

Thu. pr..... and drye .. 

are now giving .xcellent 

r.sulh in th ... plant., 

.. Pa'en' PendIng 

.. * Patented 

MACHINERY COR~\ . 

156 Sixth Street 

Brooklyn 15. New York 

MODEL BAFS _ 1500 POll II. L Oll I Cood. C Oll l i ll ll Oli1 Spludcf 

SHORT CUT MACARONI PRESSES ' 
Model ascp _ 1500 pound. capacity per hour 

Model DSCP _ 1000 pound, copaclty pcr hou r 

Model SACP _ 600 pounds copacity per hour 

Model LACP - 300 pounds copacity per hour 

LONG MACARONI SPREADER PRESSES 
Model BAFS _ 1500 pounds copocit, pe r hour 

Model DAFS _ 1000 pOl.lnds copocit, per hOUl 

Model SAFS _ 6'.10 pounds copocit, per haUl 

COMBINATION PRESSES 
Short Cut - Sheet Former 

Shan Cut - Spreader 

Th rr r Wa, Combination 

* 
C UALITY -
P tODUCTION 

C.)NTROLS -
SANITARY -

PLAHT 
\ 56~ 166 5i.,h 5'1411' 

1:' 5· 167 S. .. n, h 5'14:11 
ti.aa!.I," 15. N, ,,,, Yo,!. 

-
-
-
-

CONTINUOUS 
PRESSES 

rt. C :l~ \ U'.CI' 

A controlled dough 0$ loh 01 d~ \i rcd to e nha nce tut ure ond 

appearance . 

POliti, c ,ere.,.. fced ""it hout OilY pouiLilit y of ... cLL i11 9 mak e' 
101 pO$it i,c sere.,.. d elive ry fo r plodut.l ion beyond roted 

copacitiu . 

So line _ 10 pOl it i,,! t hot p rcuc~ run inddini' dy wi,h l) ut 

odju$tme nts . 

Eo" to cl ea n a nd I", IcIll Q' C otl rocl i¥c L ll d!.e~ cd ~'o j ili cu 
Itccl ho~u i n9 mounled on rugg cd Itru ctufol I' cd fra m e. 

A~ette 
......................................... MACHINERY CORP, ••••••••••• 



CONVENTION COMING UP 

Cost Conference Scheduled for January 

National Macaroni 

Manufatluten Anoclalion 

Winter Meeting 

January 19, 20, 21. 19"" 

In flulinll j:: lilt' d:lY's l!i~l!cs t prub. 
krn at'j'urclin g I .. :. pull •• f bUJ'incss 
"p:.,' ''11 m,ul,' IW ~ali"n's 1311 ~ inl'J's. 

Wa,\'s tit l"\ 'dul't' I·OJ't~. inn't'ast' suks 
amt h",,; \ pr"rll J' ,U'C thl' obj(,l' l in'g IIf 
.• lI r all' r! m .. naL:l'r t"d'IY . Clln~l'qu{'nt· 
1,\' tIll' "" 'Wl'lIt i,,,, ('olllll1i1t('(' of the 
:\:,1 1"";\\ ~ I .. (' a r" II I :\ l a llur:ll' lurcr~ 
A~"' >I"iall" " pi:.lIll1ng a ··C .. !'! elln
fi 'I"Clln'" {" t' th .. wmll!r IHf-{'\ inl,! !'cilt'd· 
ult-d 111 lhL' DlplulII:tl \\\·~I. HolI~·\\·"ud· 
hy.tlw.S,·;t. Florida. January 1!1·:!O·21 , 
I!lf iO. Uln:I' t"I", \\' ill hold Ihl'il" lJonrd 
IIWf'1i1l1: un :\I"ntla~', J;tnunry III. 

Diplomat Welt on Ihe waterway al HoUy·by·the,S ... Florida. 

Work and Play 
IJdlll l, 11\1\'1' III ,I lWl' n wurked (lut 

f"r pn'J,:nun pl>lllnmg hul :-elllill,tr H'll' 

~b,tl .• lIlul'h alOlng 11\1' l inc~ uf 11I!'1 
YI,':H' ~ 1' \IlTI '~~ I\l 1 tlwl'\mg toll "Den'lop
IIll! EXt'I'u!i\'(' Skdl~" •• 1'1.' ('t ,n1l'mpIUled , 
Cn := t" ~ I!tllll':= :tntl (\11't'l'I IIpplil'lIli'lI\s uf 

man:lg(' lIwnt prindpll's in macaroni 
"1n'l'ltlions will be £(lught, The subjCt'1 
. ~ timl'iy InuS\1mch a~ macaroni prices 
are eX pl'ril'nl'inA tlll' ir finl gt'neral ad· 
\ 'ltllCI' ~im'e 1!)5-4 bl'cause of higher raw 
IIHttl'I'jlll 1'lJ~ts, hiShl'r tabs on packag· 
IIII! nmll'l'lals und IltbO!', 

The !'t:l'!\t' of Iht' conference will 
1I1: •• in llt., till' fnbuhus Diplomat Hulel 
and Cltuntl'~' Club, RUlI ITls in the Dip· 
IOITlf!t \\'l':-I htlve bel'n set aside for 
tle\{oJ,:all.'J> to the Nutional Macaroni 

Dlplomal Country Club with ll .hole lournamenl goll ('oune. 

I) 

Jl.lanufuctufcrs AJ;sociation conft'Tenet 
Re!'{,f\'alions monUG{'f Is. EdwlInl \ 're, 

chione, 
Fuciliti(.'s 01\ the lour hund rl'd am 

!'l'sorl {'stule indudc on I ll'hok lou!, 
noment llulf course under the dUCI'tIOr. 
ul Cory :-'1iddlcl'uff. fllllled prnh,'.,lonal 
The Tennis Club hos six dll\mll l{O n~ I'lip 
('ourt s. Thel'e is n swillunint; poul 101 
buth Diplol1lot West und Dlplomil. 
East with spul'ious l'nbullo clubI' Thrfl 
is bathinll on till! mOH' than I ,OM {N'! 

of privatc ocetlll. bcoch, 
Jot 0101, deep sea fishinG. th' ~ D U ~~" 

bred and greyhound rocing \J " jU!: 
minutcs uwuy from Ihe est .. tt' .. tun, 
of the hote\. 

Calual or Formal 
Life cun be as you w:tnl il , lhI.' 

~rand and glorious rl'surt . , If,l,' 

nlficently formal as a banqUl" n It,e 
splendor of Les AmbassadeUl :1 Ii .• 
Diplomat Easl '" champaCI 
wines, !:ou rmcI ('uisine; the 
romancing IIf Ihl' strinss in II ba{k' 
"rounr! , Or it can be relaxin!: ; 
nit' • snocks on the patiu of th 
Terrace In the in fonnal oip\ol1 
... dressl-rl ('osuall>" walching I 

('ruise crucl'fully by. Life en 
luxuriously perfect us u luncbe· 
Diplomat Country Club - 1001 

uver the coif coursc throuch 
ing.tull wind(l\\'s • ur us !lay 
the.go us eo (' k t u II dancin! 
uniquc Tuck Boom, 

d or .. 
;\ II'" 

It ad 
IS !N 

Itll1'.( 

A happy balancl' between \\ 
play Is sought in hU\'ing ses: 
business ideas In the morning : 
lor sm'iu l ucti\,!tlcs and recre ,on:;, 
the afternuons and evenings, '1'1 • (('t:,. 
binntion uf concentrated \\', .. ~I,; 
thl'n fun In Ihe sun Is just U' , rt'~·: 
prcscriptiun for n'('hur~lng n .:ll·doll.: 
baueries in mid·wlnler, Plan uow I~ 
uHend, 

TUE MACARONI J UUIS.tI 

~ ,~y! to merchandise your new full color Betty Crocker 
m lcaroni foods recipe booklet-for increased sales 

,'. 
IN SHELF RACKS 

~ASS-OUTS AT SUPER 
MARKETS 

ON SHELF HANGERS 

WITH MAIL-IN COUPONS 
FROM YOUR ADS 

a simple mutter gC'tting the new General :\TiII:i mac.'lroni, 
~hetti and noodle rt'cipe bookll'l into the housl'wifL"s hand. 

I ... as designed with that in mind. And it's just us L'asy to get tile' 
I. 'lcmakcr to II:iC the recipes rl'~u larly . BL'Lty CrockLor saw to 
tl t by including in the booklcL only her ta:itie.:it and 
l', it:,;l-to-follow recipl's, All this ildt!s up to more calls 
f\l your macuroni, spaghetti nnt! noodles. 
\\ " m:tkc this new full color recipe bookll'l avai lable to you 
Wllh your own brant! imprint on thL' front CO\'L'f at less than cost. 
A,k your Gencrai l\i ills repre!wnt:ltivc for il s<unpic copy 
null prices Of write today, 

DURUMSALES 
Mlnn .. poU. 26, Milln .. ota 

Nm'EMBER 1959 

OUTSIDE YOUR PACKAGE 

WITH MAIL-IN OFFER 
ON YOUR PACKAGE 

Wlll1n Inlde.l, the hnnkflll hi' 
Op,ttlv 1M OUJ,,, .... w re( ,plI bell .. S. 
W'u.m open, ""I bno"":1 I,IS 
11 11 11 ... C'IK.II", (ovk bonk (It 
IlIIt .1.mll.IffJ :","011 binder. 

I ) 



COLONEL CUNEO PASSES ON 

A leader In the macaroni field has 
posscd on. Colonel Thomas A. Cuneo 
succumbed nfter a short illness on 
September 30, 

Popular as president of the Notional 
Macaroni Manufacturers Association. 
Colonel Cuneo was elected for the 
years 1052·1954. On the board of direc
tors he hod 0 reputation of genially 
Itccplng discussions on the trock and 
for coiling for the proper parliamen
tary procedure when the occasion de
manded It . 

Tom Cuneo wos 0 veteron of both 
World War I Dnd World War 11, During 
the first ..... ar he served In France In 
the 30th American Division and worked 
his way up throuah the ranks to be
come a captain. He served In the Air 
Corps during the second world war fo r 
three Dnd a holf years Dnd rose to the 
ronk of colonel. 

In 1920. after completing his Army 
service, Thomns A. Cuneo and J ohn S. 
Roblllo formed the nrm of Roblllo and 
Cuneo. As Importers and jobbers they 
handled such Items as sardines and 
anchovies and ott, i' specialties. 

The death of Mr. Robillo In 1929 
brought a new member Into the part
nership. John Roblllo's son, Alben F. 
Roblllo. The name "Ronco was 
adopted and the Importers expended 
their activilies to macaroni manufac
ture. Their orlilinal equipment Included 
a ten-Inch hydraulic press that turned 
out 6~5,000 pounds annually. The flrm's 
growth was rapid nnd steady. 

After Colonel Cuneo's return from 
World War II a new building was 
built at 70 Adams Street in Memphis 
to house the crowing organizaUon. In 

John T. JeUr.., 
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Thomu A. CunR 

1950 the plant was enlareed by the ad
dition of an adjoini ng building to the 
original building at 12-t North Front 
Street. By keeping up with modern 
trends the company grew and pros
pered. 

Tom Cuneo was an active organiza
tion man. He held the office 01 Com
mander, Memphis Post Number One 
01 the American Legion. He was at one 
time State Vice.Commander 01 the 
American Legion of Tennessee and 
President 01 the Tennessee Reserve Of
ficers Association. He belonied to the 
Forty-and·Elght and held the position 
of Grand Chef de Guerre for Tennessee 
In that organization. 

Active In community all a I r., he 
ser\'ed 8S a truslee of the John Gaston 
Municipal Hospital, Memphis Military 

John Jeffrey Mourned 
John T. Jeffrey. 54, Vice President 

01 the Skinner Manufacturing Com· 
pony, died In an Omaha hospital, Sep. 
tember 27. Mr. Jeffrey, who was In 
charge of Skinner advertising, had 
been ailing for more than a year. He 
had been associnted with the company 
for more than 35 years. 

Mr. Jcllrey W81 a member of the 
Omaha Advertising Club, 0 m a h 8 
Sales Managcr's Club, and W81 on the 
Brokers Committee of the Grocery 
Manufacturers Association. He was 
well known to the B roc e r y trade 
throughout the Midwest, South. and 
Southeastern states. 

Mr. Jeffrey resided at 1525 Ridge
wood Road. Omaha, He is survived by 
his wife, Mareret: one son. Jack C,. of 
Dallas: and one Iranddaughter, Lauric. 

Affairs Committee, and belong(>(i to Iht 
following clubs and orianlz .lions: 
Army & Navy Club, Kiwanis, C ·Ionlal 
Country Club, TenneltSee Club, ['!;Ott!). 
leum Club, Veterans of Foreign Watt. 
Chamber of Commerce, The Oa\'tl 
Club, and Grocery Manufacturers R~p' 
resentatlves. 

Tom was active In the National Food 
Distributors Association w her e hr 
served as director and was president 
In 1949-50-51. 

The old soldier lot the job donr 
without luss and fanfa re, and he did It 
with erficlency and aood humor, Ht 
will be missed by. his comrades. 

Mr. Cuneo resided at 884 Enst Drift. 
Memphis. He Is survived by his wile 
Zady and his dauahter, Martha, Mn. 
Stass Reed of New York City. 

Gra.. Expands Radio Ads 
I. J . Grass Noodle Compan)'. prl)o 

ducers of Mrs. Grass' noodle soup, is 
expanding Its radio advertising this fall 
to more than 200 NBC stations. 

F. Denby Allen 
F. Denby Allen hRs been namt·d ilcn· 

eral sales manager for the Red CtOU 
brand macaroni products 01 the J ,hn B. 
Canepa Company, 99 year oleS r .ie.,o 
firm. Allen hIlS been aSJociEalt'! with 
the Canepa Company since 1951 Prior 
to this promotion he served 81 0..' •. ;tant 
sales mannger. 

------. 
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Improvements at 
Porter-Scarpelli 

Bulk flour hundling equipment hus 
been put into operation at the Porter· 
Scnrpelli Macuroni Company in Port· 
land, Oregon, which will enable that 
firm to expand its production and mar
keting area. 

The firm's president, Sam C. Scnr
pelli, said the successful unloading or 
the (irst Union Pacific nir·sllde covered 
hopper car 10 be delivered at his plant 
In Aucust marked the end results of 
con'ful planninc by his company, the 
Termi nal Flour Mills of Portland and 
the railroad. 

.rr • ., ..... osow= '.- ~ ...... ""'~. 

b7JlIJiilJlJJJ1 

Scarpt'lli sold about $50.000 has 
bt>cn in\'cstt'd in an additional maca
runl prt'ss and the new (lour handling 
machinery. Bulk (Jour from CO\'ercd 
hoppers is now brought in the plant 
by 0 large f1 ex iblt' hose and piped to 
two hugt' nlr slide tnnks with II com
bined capacity 01 270,000 pounds . From 
thl5 central storn ct' the flour Is sifted 
lind forced throuch pipes to smaller 
s to/ Igc tanks above three macaroni 
pres~t·lI . 

Henry Schmitt, Jeft, pr .. ldenl of Termine' Flour MIIII, PorUand. Oregon, gtll • _________ .... 
an acounl of the eonlrol penel gonrnlng tbe o.,.l'lion of new fiour handllAt 

"We will sa\'e about $250 a car on 
lImlr b~' chonging from bags to bulk 
hnndlinA," Scarpelli said. "plus the In· 
plnnt hllndlinA of baggcd flour b,· hand 
(lnd c{Jn\'cyor. Also we will be ~bte to 
usc all of our bascmcnt slorage space 
prl.'v iuusly occupll.'d by bagged rlour 
for (inlshed mllcnruni products." 

Foundl.'d In Portland in 1916, Scar
pelli said thi s pillnt expansion Is one 
IIf the must Impurtnnt in the company's 
history. 

"The sU \'ings we make in production 
CIISts will allow us to increase our out
pul and markct Northwest rlour In the 
lurm uf macaroni to a much wider 

machlnlrY al lhe Porier.Scarp.1ll Macaroni Company Plant from Sam C. SCIf' 

p.lII, Ihe firms' prasldenl. 

area," he said, "and the durum flour 
we usc Is recognized by the Industry 
as producing the ultimate in quality 
macaronI." 

The firm now distributes to Alaska, 
Oregon, Washington, Idaho, Montana 
and California, 

Ideal Conditians 
Idea l Macaroni Company In Bcd· 

ford Heights, Ohio, a suburb of 
Cleveland, ha5 plenty of room (or op
erations and expansion . 0 c cup yin g 
35,000 square feet on five acres of land 
15 quite a contrast to their previous 10' 
cation In downtown Cleveland. They 

had been at 2000 Scoville I,\'enue slntt 
1920. The business was established in 
1903. 

Leo C. Ippolito, owncr and manalet 
of the firm, states that the company's 
previous capacity has been (\ f} ubled 
and that agcrcssl\'e mcrchandl5ing \\'iIl 
move quality products to a rcntl ~ milt· 
ket. The factory Is the uni)' CSI thlish· 
ment in the state of Ohio mil Ling. 
full line of macaroni products 

Mr. Ippolito's son Pot, who .:is in 
the capacity of soles managcl IS an 
enthusiastic supporter of N a I ,nil 
Macoronl Week. To cxclle local teresl 
in the e"ent and Ideal prodll .i tM 
company hod 8 lIoat In the CI mbUJ 
Day parade . 

... ..... -......... .:; - ..•. ~ .. . 

I'" 

• 1 ~ 

PI.nly of llghl, air and .pace for maneundng truck. 
In the dryer room area 01 Ihe new Ideal Macaroni Com· 
pany plant In Bedford Heighh. Ohio. 

Large roomy alock l'oom .1mplUl.. order.fIIUng ud 
.hlpplng, The ne. plant hal bullr:. flour handllng fl: 
Uas and u fronled br handlom. IJlKUl1n oUlc .. 
lut kitchen. 
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AFTER YEARS OF RESEARCH, EXPERIMENTATION AND ENGINEERINC, 

!/j1l1JJJlJJJi HAS ADDED THE MISSING LIN" 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT, .. 

a ~PREADER which combines slow extrusion for a superior quality 
product with top production for increase in volume; a SPREADER 
which extrudes uniform stick patterns for minimum trim and an 
eye.appealing product of invariable smoothness, color and can· 
sistency; a SPREADER which produces continuously on a 24 hour 
daily operation with the Clermont VMP·5A, 2000 Ibs/hr press
"The Greatest of All Long Goods Presses." 

This SPREADER is destined, like other Clermont long goods equip· 
ment, to meet the exacting requirements of particular manufac
turers. After you have studied the features 01 this machine only a 
personal inspection can reveal the full measure of its superiority. 

._ - --._-- - --
:: 

VMp·5A, 2000 LBS/HR PRESS 

2 ELBOW FEEDER 

3 RADIAL FEEDERS 

4 EXTRUSION ADJUSTING CAPS 

12 - , 

FEATURED COMPONENTS 

5 SPREADER 'lEADS 

6 WATER JACKET 

7 DIE RETAINING BLOCKS 

8 STICK FEED MAGAZINE 

9 SPREADING STICKS 

10 TRIMMING DEVICE 

11 CHAIN STICK DELIVERY 

12 MOTORS & CONTROLS 

This matchless 4 stick-2DOO Ibs/ hr spreader was designed. as 
shown, to Vlork in conjunction with the Clermont VMP·5A. 2000 Ibs / hr 
long Goods Press. This press. like its counterpart the spreader. 
is distinguished by its radically advanced design to give consistently 
high performance which shows up-where it counts-in the product. 
Increased capacity, more product. less maintenance expense for 
added net profit are the economic end results to the Macaroni Industry. 

THE M~CARONI PlANT OF THE 60'. TAKES SHAPE TODAY AT CLERMONTI COME SEE FOR YOURSELF. 

TRIMMING DEVICE OPENED 

, 



12 'HEADS'AND:"'" STK:KS 
The first spreader which extrudes through 
2 heads and on 4 sticks. Each head, with 
its own die and 2 sticks, produces 1000 
Ibs/hr on high speed for a lolal of 2000 
Ibs/hr and 750 Ibs/hr on low speed for a 
lolalof 1500 Ibs/hr, 

The first spreader to eliminate complicated 
piping. Has one elbow feeder from ' he 
press supplying the radial feeders going 
to the 2 spreader heads. Each radial feeder 
Is of the same length to Insure equal dis, 
trlbution of pressure to give constancy In 
product teKture, tenderness and flavor. 
Each radial feeder is easily adjusted to 
regulate flow of mlKture through each die 
by turning the extrusion adjusting caps 
with a wrench. 

~ATER'JACK6E~ ~~! 
The first spreader to have 2 extrusion 
heads totally enclosed In water Jackets to 
maintain a fixed, stable temperature on 
each die. This als~ contributes to equal· 
izing flow of mixture for an evenly extruded 
product with only minimum trim required. 

'TRIMMIN~ DEVICE PREVENTS ~iiECKIN~t 
Tho trimmer has sickle blades to prevent 
crimping or closing of holes on tubular 
products and trims product straight and 
even with no ragged edges. It Is easily 
raised or lowered to trIm products 18 to 
24 inches long. Designed for long, effi· 
cient, trouble·free performance. 

RiPtD, F~ED MAGAziNE: 
The magazine holds and feeds appro,d· 
mately eighty %" dia. ribbed alumlnull 
sticks but Is designed to also handle any 
type and size of sUck. The ,",It aluminum 
sticks, which are straight and have just 
enough give under product load to prevent 
rolling, are more adapted to rapid maga· 
zine feeding and elimination of excessive 
waste. 

,S!MPlEJltillESr.2x REMOV~ 
Each die is quickly removed by sliding it 
out of its head after simply loosening and 
removing the die retaining blocks, 

r ui. !1MA!£....!'!i...¥A!lON 
Meets the most demanding sanitary reo 
quirements - stainless steel and chrome 
plated construct/on with streamlined, 
bright, clean appearance. Cleaning greatly 
simplified since only the elbow feeder reo 
quires removal. Each radial feeder is easily 
cleaned by simply removing the eKtrusion 
adjusting caps and using a cleaning rod . 

Extrudes all types of long goods: round, 
solid, flat, fancy and tubular. Operates with 
all existing long goods presses and dryefs. 
Designed to occupy a minimum of spate 
and fit Into any existing long goods lin.:. 
All motors, controls and mechanisms [Ir'3 

neatly housed In the frame and compleh' ly 
accessible. The chopper· blower Is al 0 

housed in the frame to eliminate the hi'~ ' 
ard of personal Injury. 

En ;' rl,e. May Skid 
nu Agriculture Department hinted 

thai , ~g prices may skid downward 
later :lls year unless there I. a "slg· 
niflu!,\" pickup In consumer demand. 

11u:' :tgency said egg production cur· 
rently Is at its seuonal low for the 
)'Uf. As cool weather brings heavier 
output from the nuUon'. hen houses, 
prl~ts should tend to drift lower. 

This would reverse the price 1m· 
provement enjoyed by egg farmers 
during recent months, 111 markets re· 
bounded from their ultra· low Iprlng 
levels. Formers received an average 
3U cents a dozen for eggs In mid· 

nlllcant" because it comes at a time 
when eggs are cheap. 

The report said, "Slenlficant more· 
than.seasonal Increases rrom June and 
July levels or egg consumption will be 
necessary to clear the market" or elll 
supplies In the remainder 01 1959. Jr 
this falls to happen. the report can· 
tinued, "substantial diversions of eegs 
from normal commercial channels will 
be necessary in the last rew months or 
this year." 

Without such "diversions," the report 
sold, egg prices would have to drop to 
a point low enough to Induce buyers to 
absorb the market supply. 

Au(USt, up six cent. Irom the June od 
low, but stili 6.8 cents below August Procelled Egg Pr uction Up 
1858. Liquid egg and liquid egg products 

August consisted of 3,125,000 pounds of 
whole egg solids, 617,000 pounds of 01· 
bumen solids, and 1,185,000 pounds of 
yolk solids. Production In August 1958 
conslstrd of 555,000 pounds of whole 
egg solids, 681.000 pounds or albumen 
solids and 732,000 pounds of yolk 
solids. 

Liquid egg sold or used for Immedi· 
ate consumption durlne August 1959 
totaled 3,297,000 pounds. com par e d 
with 1,234.000 pounds In August 1958. 

Liquid egg frozen during August to· 
taled 24,849,000 pounds-up 32 percent 
from August last year and slightly 
more than twice the 1053·57 average 
(or the month. Frozen egg stocks de· 
creased 4 mUilon pounds during Au· 
gust. compared with a decrease of 6 
million pounds In August 1958 and the 
1953.57 averaGe decrease or 15 million 
pounds. Atop the market·depresslng produc- production (ingredients added) during 

lion Increue, officials warned, year- August 1059 totaled 46,203,000 pounds. 
tnd prices also may Buffer from a con· This was 64 percent more than In Au· 
tlnued lag In consumer demand. The gust 1958, and the larilest production Government Stops Buying Eggs 
altncy said In Ita latest report on the for the month since 1944. The quant!· 
poultry and egg situation that con· ties used ror Immediate consumption. The U. S. Depnrtment of Agriculture 
l\lmpUon In June and July averaged freezing and drying were all larGer terminated 115 weeki)' purchases of 
onl, 48.7 eRgs per person, the lowest thnn In August last year. dried eggs under Its surplus removal 
lin«: monthly figures were started In Egg solids production at 4,027,000 program In Septr.mber. The program 
illS. pounds compares with 1.968.000 pounds began In April. They stated that the 

Low egg consumption was blamed In August 1958 and the 1953·57 August market rellected "seasonal Improve· 
on the trend toward skimpy breakfasts, average production of 1,030.000 pounds. ment, and available supplies of high 
Madvertising or competing breakfast The large increase over a year carlicr quality shell eggs at relatively low 
foodJ and ieneral changes In American continued to be In the production 01 levels." 
food habits." The report .ald the con. wbole egg solids produced under Gov· Some 1i,085.600 pounds of dried eggs 
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Grocery Trencl. 
ConllnuH hom Pare • 

The concept of convenience as a 
prime characterIstic of certain com· 
modlty lines has been an important 
tador, not only In changing consumer 
buying habits, but also In increasinl 
lales volumes. Stemmin. from changes' 
in employment. spending power and 
consuming habits, products featuring 
convenience of usc, handUn. and prep· 
aratlon now play a great part in food 
store operations. In Just six yean, 
Illes of a selected irouP of convenience 
foods increased J57%. while .ales of 
another group con.lltin. of relatively 
unchanred products Increased only 
unchanged products Increased only 
14%, 

A study made recently or 118 nation. 
ally advertised brands seJected at ran. 
dom emphasized the importance of 
new and improved producu. Where &3 
of thell! brands Ihowed tompetiUve 
,alns In recent years, the primary rea
Ion In over a third of the casel was 
that the product was clther new or Im
proved. Conversely, 65 of these brandl 
had lost ,round, due In nearly half the 
caJes to competition with brands which 
were new or Improved. 

Add~ VaJUet 

A recent Nielsen study confirmed 
the lact that, to the consumer, majDr 
advertised brands have added valUel. 
This, translated into food store ,ales, 
means more volume. A typical example 
Is lales of tea ba,l which, In 19~8, 
amounted to 48 mlUlon pounds, with a 
retail value of $125 million. Of the ton
nage sales, major advertised brands 
accounted for 77%, and of the dollar 
volume, they represented 811Jlo . The 
aVera,e price differential between the 
advertised and the remaining brandl 
was 42 cents. Thll multiplied by the 
37 million pou')ds of major brands 
laid, relulted ill Increased Income to 
food storel of over $15.5 million In Just 
one year. Corulderlng the many other 
and larler commodity lines in which 
major advertised brands are Important. 
a hu,e amount of additional food Itore 
Income can be attributed to added con
sumer values. 

A recent Bureau of Labor StatlstlCl 
Itudy of conlumer buyln. habits re-
veals .ome Interellln, comparisons 
with a similar study back in 1940. Two 
chanles have profoundly Influenced 
many line. of retallln, _ particularly 
food Itore operalloru. One is the 381Jlo 
decline In the number of employed 
domestics. The other Is the number of 
women employed, which has Increased 
74%. These chanles, perhaps, are lac
tors contrlbutlna: to the .rowln. de. 
mand tor convenience Hems. Accom
panyln. these trcncil has been a Iharp 
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increase In per capU.l disposable buy
in, power. This 'lIhen measured in 
1838 equivalent t!t;:Jars, is 6O'lo lar,er 
than before America', entry Into World 
War II. 

Oul·ol·Block Problem 

What do customers do when a brand 
or a specific Ilze of a brand II out of 
atock? Studies demonstrate that In 
lome areas, and qulle frequently In 
.ome brands, this .!tuatlon is quite a 
factor. It can mean a subltanUat loss 
of business. 

When a store does not havc any size 
of the requested brand, rather than 
takc another brand, over halt (58%) of 

' the customers go elsewhere or don't 
buy at all. Even whcn only the re
quested size Is out of stock, business Ia 
lost about 30% of the time because the 
customers either leave the store or 
won't take a lubltltute. 

They buy by eye. The latest Du Pont 
survey on the Importance of impulse 
buying In retail food store. tocuses at
tention on the Itartllna: de.ree of Im
pulse buy In, for many of the most 
Important food Itore commodltlet. Dis
plays that catch the eye promote Im
pulse buyln • • and 11 anythlnl Is necea
sary to hlghtla:ht the Importance of 
such displays, this sur v e y clearlY 
brlngl It out. In addition, It was Ihown 
that a good many of the products 
which were bou,ht lareely on Impulse 
were also those IIncl which carried the 
hl,her profit mar,lns. 

Results listed for 88 separate com
modity lines cover practically every
thlnl laid In food markets - from 
every-day items .uch as bread and 
milk to such non-food lines as health 
and beauty aids, hardware and lOft 
goodl. Conslderln, this list of com_ 
modltlel, It was found that over halt 
of them (45 commodities, including 
macaroni and noodle products) were 
boulht largely on impulae - between 
:iO and '10% of the purchases not hav
InK been planned before the customers 
entered the Itore. For another 10 com
modity lines, from '10 to 90% of the 
purchase. were Impulsive. Only 33 
commodities were lI. ted with leu than 
50% impulse purchases. 

Habib Chaa;e 

Eating habits are chan.ln., the De
partment of Acrlculture reporta. Per 
capita coruumptlon of some food. com
modities has ehanged drutlcaUy over 
a twenty-year period. Figures reveal 
that in 1958 people were cOnlumln, 
over twice as much chicken and turkey 
per person as they did In 1938. The 
lame I. true for canned and frozen 
fruits and Juices combined. Per capita 
coruumptlon of meats waa up 20~ but 
the conlumptlon of crain products WILlI 
oft 25~, with the exception of maca-

rani which haa rLEen counter ,I thr 
trend. 

When the flnt Nielsen annu &to
eery Ilore review was publls: '.!d 25 
yean ala, the domestic popule' I)n of 
the country waa jU11 over 125 II !lIIon. 
In 1958 it topped 1'1:: million. Tl " 1959 
estimate exceeds 1 'If. mlltlon. Th, addl. 
tlon of 50 mUlIon peo!lle In a qUllrter of 
a century hu becn a }1')ajor reason \)t. 
hind the revolution in .oad stOf(! ret,ll. 
Ing which hti taken place. The mush. 
rooming population, Impelled by an 
annual rale of 4 million plus births In 
recent years, has spread out in all dl. 
rectlons and has demanded more of 
every thin" profoundly chan,lng mlny 
of our social and economic aspects. 

WlII the population reach 228 million 
by 1973 or 1974 • In jUlt 15 years? Thr 
predldion I. that It will. The rate of 
growth Is aeeeleratln" and in the next 
decade, the "Soarln, Slxtles", a 1ft. 
mendous expanllon of population will 
affect the lives of all. 

Youlh Marke. 

At the extremes, children and old· 
sten will increase, both In number Ind 
In .hare of total population. In retail 
Unes where products ,ell mainly to 
those up to 20 and over 64, buslneu 
will Increale faster than the averagr. 
ot particular note is the antlclpatrd 
lar,e expansion of the 10-18 age group 
durlnl the ten year period. These 
young people, the bulk of them Ittn
agen, will be a vcry Important lei' 
ment of retail eustomen by 1970. 

Not only will today's baby crllp tdd 
to the retail harvest of the futu re, the 
over-" million babies born each year, 
aside from their othcr many needs. 
consume amadn, amounu of food. 
Here is a list of the common itenu 
consumed by one baby durin, II \ first 
year accordlnr to the Bell J \nger, 
Ladles' Home Journal: 

191 canl (13 oz. each) of eva! rated 
milk. 

21 pints of com syrup or 11 ill . of 
instant SUlar additives. 

28 gallons of whole mitk. 
135 jan of atralned vegelable 
120 Jars of .tralned fruita. 
90 jars of .tralned meats. 
80 jars of puddlnp. 
44 6-oz. cans of frozen oranr' juice 

or 155 dozen Juiced oranf c·s. 
10 8-oz. boxes of pre-cooked ("(·fesls. 
17 dozen ellS, 
20 ripe bananu. 
24 pounds or potatoes or ~ t.rth 

foods (could be puttna). 
18 boxes of zwelback or arruwroot 

crackers. 
12 pounds of bacon. 

Multiply thele fllUres by four mU· 
lion to let the bl, picture of the 1m' 
portance of new babies to the food In
dUilry. 

THI MACAJONI JOU.NAI. 

_._----

BUHLER introduces the entirely new - -
SHORT GOODS DRYING LINE TVK I TTQ 

n 
e 
w 

with Pre-Dryer and Finishing Dryer 
for Noodles and Short Goods of all sizes 

• Sanitary ofl-lhe-'Ioor 'constructlon prevents 
condensation. 

\' . ·Speclall), desl&ned panels afford Immedlale 
access to Inner parts of the dryers for 
fait cleaning. 

• PolltlVl :l1r circulation provides eUlelent 
dryln, and acturate conlrol. 

• Aluminum ailo), S·element design givel 
dryin, conve)'ors added strength and 
reducn down·tlme. 

NI. kl.mlnl convlyor dulan. 

~ b,I .... " '.r l~dul'''' 
~ Slnc.IUO 

WRITI Oil PHONI fOil fULL INfORMAtiON 

BUHLER BROTHERS, INC. . ' BUH(ER BROTHERS, .' .. LTD. 
(.". , t., " .. ",..",H'[J "I'" "~\IT '''_'' 1100 

H ~"" \I"'" ... 1\1 1«~{J"'0 , ""'I1~'(o 1''',." I /11\ 
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Soulng Sixtin 

As previously mentioned, we are 
about to enter the "Soarlne Sixties". 
Another name for the decade Is the 
"Sellin. Slxtil'S". Both designations are 
apt. What seems to be nssured is • 
steadily rilln. and expandlnl econ· 
amy with hleher levels of naUonal In· 
come. Accompanyln. this trend will be 
an expansion of the food Industry. A 
noted economist, Arno H. Johnson, 
makes a conservative estimate of 60% 
expansion by 1069. He predicts that 
total expenditures for foods will be 
$115 billion for the year. A reasonably 
sofe l'Stimate of grocery store business 
can be based on the expected lrowth 
In population to 213 mlllion by 1970 
and an anticipated Increase In national 
production and business activity to 
some $700 billion by 1969. In line with 
this. there Is ' a 100d chance that the 
volume of Irocery store business wi1l 
reach some $75 billion by 11169 venus 
a $47 billion figure for 1959. 

In 1958, sales In grocery stores ac· 
counted for about 65% of an food ex· 
pendltures. Disregarding any upturn In 
lIvlng standards and a p ply In. this 
same percentage to the predicted $115 
billion total for all food sales In 1969. 
conflnns the expected $75 billion level 
for grocery store sales ten year. hence. 
This estimate a p pea r s conservative, 
based on events of the past decade, be
cause living stondards will continue to 
rise and food markeb will expand vol· 
umct by not only seUlnl more food to 
more people but also by seiling othcr 
lines of merchlmdlse. The maximum Is 
limited onty by the Ingenuity and en
terprise of food store operator.. 

Ragu' Offe.. Bib Premium 
Raeu' Packing Co., Inc., a firm whIch 

has had a lcod deal of success with 
novel and exclusive premiums, Is offer· 
inl another one on Ib spaghetti sauce 
Une _ a red·strlped cloth bib for home 
spaghetti eating. 

Designed and manufactured especial
ly for Racu" the washable, 'Sanforized' 
bib Is a self.lIquidating premium ob
tainable for two 'Rolu" spaghetti sauce 
labels and 25 cents. In addition to news
paper and lubway advertising In the 
metropolitan New York and other cut· 
em markets, the offer Is belnl made 
on the jar lids of 1,000,000 of the prod
uct containers. 

Ragu' emphulzed that the' bib oUer 
would not connlct with Ib current 
premium succeu, an apron with B 
built-In potholder currently belnll of
fered for five labels. Both offen wlll 
be promoted simultaneously. Wrlllht 
Adverll~lnl, Pittsford. N. Y., II the 
agency. 

2' 
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At San Giorgio Macaroni Dinner 
The Washlnllton Rcdsklns profeulonal football team alan, with Washlnrton 

food buyen and executives were IUests of San Glorllo Macaroni. Inc. at a rnl 
italian dinner held at the Washingtonian Motel September 14. The Redsk1ns 
flgurt: prominently In S.m Glorllo adverti.lng this fall. 

Pictured left to rllht are Irv Cook, whose firm represents San OIorllo In the 
Washington-Baltimore area ; Jack Weiner, Grand Union: Bernie Stein, Giant 
Food; Georle Preston Marshall, Redskin boss; the Guerrlsi brothers, Ray, Jot, 
Bo~ and Itenry. In the rcar are Andy Anderson of Safeway and food broker 
George Cook. 

Favro SpagheHI Sou .. 
SpaghetU Sauce "Hallano", an Ual

Ian style spalhettl . auce containing 
meat, has been added to the popular 
line of institutional food pro due t s 
manufactured by Favro Corp. It is a . 
companion product to Favro Spaghetti 
Sauce, which Is made without meat. 

The new Favro Spallhetti Sauce 
"Uallano" Is packed In 3-quart cans 
(No. 10). It may be used as a spalhettl 
sauce without further preparation, or 
as a sauce for other meat and flah 
dishes. It can be extended without loss 
of navar by the addition of ellht ounces 
of olive or other salad all. 

Ingredients of the new product are 
meat, pure tomatoes, onlonl, mush
rooms, salt, vegetable oil, sugar, larlie, 
selected spices and artificial color. It 
contains no flllcrs nor tomato skins, 
and is free of cores, starches or flour. 

Favro Spaghetti Sauce "Italiano" has 
been expeclally dcsl,ned, both In con
stitution and flavor and In packaging, 
for use In Institutional and ma. ... feed· 
Inl operations. It is available throulh 
all Favro brokers, or directly from the 
Favro Corp. of Jersey City. New Jer· 
sey. 

Canned Speclaltle. 
A spaghetti and hot dOli combination 

and another with noodles and beef, 
both packed In ellht·ounce cans, are 
being Introduced by H. J. Heinz. Both 
items are Intended primarily for Instl
tullonal use. but loealsale. reg Ion s 
have been Duthorized to ,ell them 
throulh supermarkets. The retail prIces 
have not yet be,n definitely estab
lished. 

Credit Card. lor Groce,I •• 
Credit Cards are tested in four In· 

dependent supennarkeb by CIUfor· 
nla', Bonk of America. Merchants plr 
an averalle charle of 3.7~ on credit 
card volume, promptine one store to 
withhold tradlnl stamps and insist on 
$20 minimum purchases from utd 
users. 

Rlce-A·Ranl Mov.. Ea.t 
Rlce.A-Ronl. a new rombi.,Bt!on 

product made by Golden Grain Maca· 
roni Company, San Leandro, I .1Hror· 
nla, now Is belna: distributed In tht 
greater New York area and In II ~ Chi· 
cago area Includinll Indiana, !Iinols 
and most of Wisconsin. The pro ' uct Is 
now available aJonl the Wes; COljt 
and in the SouthWest. 

Rice-A-Rani is made up rlCI' nlstll 
with thin vennlcelll in a chick. soup 
and herb base. It is packed In at ·ilht· 
and-one-half ounce box and ret 15 for 
about 29 cents. 

Proud Grandparent. 
Mr. and Mrs. Sam Arena, Contt 

Luna macaroni products, NorrblOWn. 
Pennsylvania, hurried home fr(!m an 
European excursion when they b('csmr 

IIrandparenb. Daughter Catherine .nd 
husband Louis John Educato prescntfd 
them with a granddaulhter June la, 
Rose Anne. Son Buddy and wife Nant1 
Arena produced a lTanelson, Saverlo, 
on AUllust • . 

THE MACAJONI JoUrMAL 

.. nodern 
lnodern 

installations for 
plants • macaroni 

Our Tlchnlcal OffiCI I. at your dl,polOl to .tudy and to .01 •• your probl.m •• 

AVOID BUILDING COST!! 
of nlw premi.... Rlnl. in.tlad your Iquipmlnt. Only half of the .paci I. required with 

thl Nlw Automatic Dry .... 

," I.!tOMatlc Un" for Lon, Cooch. Entranet of 'roduch .howln, automatic .preader. 

Th. picture .how. our new automatic "GPL" Line. for all type. of lang macaroni produch. 
,;1 lin .. of thl. typl are already in op .. ation in 16 different cauntrie •• 

~ ' NE MAN PER SHiFT: 21,000 lb •• doily of dry produch, ready for packing. Similor Llnl. 
" ,e a.ailabl. for Twl.tld and Short Cut Good •• 

Send your Inquiries to : 

Leh~ra Corporation, 60 East 42nd St., New York 17, N. Y. 
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DEMACO 

The ultimate test of any automatic spreader takes place in actual 

production. 

Our actual experience with automatic spreaders dates back to 

1941. This experience indudes the design and building of over 

100 spreaders. 

Come and see the new DEMACO 1500 lb. - 4 Stick Automatic 

Spreader in actual operation. Come and get the facts-as only 

DEMACO gives you these features. 

1. EXPERIENCE -

2. QUALITY BUILT "...-

3. RUGGED CONSTRUCTION "./ 
/' 

4. SMOOTH OPERATION" / 

S. SLOW EXTRUSION OVER 4 STICKS; / 

6. SPEEDS PRODUCTION;' / 

7. CUTS OPERATING COST / / 

B. SPACE REQUIREMENT EQUAL TO I 
1.000 LB. PRESS 

offers you the 
complete automatic 
line 

} 
long Good. 
continuous 
Dryers 

• long Good. 
Finl.h Room. • 

l~HE ULTIMATE TEST is 
ACTUAL PRODIJCTION I 

• Short Cut 
Presses • 

I 
I;) 

". 

...,., ' .. 

" 

. i , 

.... " 

D. FRANCISCI MACHINE CORPORATION 
45-46 MIT.C,OLlT.'" AVlNUI, IlOOKLYN n, H. Y. 

IV.""." 6·'UO 

Sheet Formen 
for Noodle. 

• 
Noodl. Cutters 
Conveyors 
MacaronI Cutten 

-----, 
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DURUM DATA 

Final Crop Estlmat. 
A durum wheat crop of 20.5 mUllan 

bushels has been harvested. Produc
tion took minor lone, durlna: August 
• s wet, damp weather c:ondUlons de
layed harvest. The final oullum ran 
1.6 million bushels less than last year 
and ncarly 9 million below average. 
Indicated yield of 16.1 bushels falla 
sharply below last year's 23.8, but is 
above 12.2 bushel averIll!. 

The North Dakota crop reached ma
turity dur in" I\ullual with above nor· 
mal temperatures pushing the crop to 
an early maturity that reduced yields. 
Harvest progressed rapidly until wet, 
damp weather conditions set in toward 
the end of the month and slowed rom
blnlng operation •. The government set 
production in North Dakota at 17.540,-
000 bushels compared to last year', 
19,176,000 bushels and the ten year 
average of 23.000,000 bushels. Average 
yield was 16.5 bushels per ac:re c:om· 
pared with last year's 24 and the ten 
year average of 12. The Galvin esti
mate as of September 1 plac:ed durum 
In North Dakota at 18,602,000 bushels, 
better than 1,000,000 bushels more than 
the government estimate. 

Drought in South Dakota 

Solllh Dakota suffered drought and 
half : J the crop was not harvested at 
all. 1959 production as estimated at 
497,000 bushels by the government 
compared to last year's 1,491,000 and 
a ten year average of 2,359,000. Yields 
wer" only 7 bushels to the acre com
pared to last year's 21 and a ten year 
average of 10.4. Galvin thousht the 
crop was even smaller In South Dakota, 
eltimating It at 426,000 bwhels. 

Minnesota had an Increuc over a 
year ago produdng 705,000 bushel. 
compared with 570,000 bushels In 1958. 
The ten year averaie Is 818,000 bwh
el •. Yields turned out best In Mlnne· 
Iota of any state with 23.5 bushels to 
the ac:re compared to last year's 30 and 
a ten year average of 14.2. 

Montana also showed a sharp gain 
in produc:Uon over a year ago with 
1,712,000 bushels pro due e d against 
840,000. Yields amounted to 16 bushell 
to the acre compared to last year's 21 
bushels. There are some In the durum 
trade as well as elevator managers and 
field men In Montana that (eel the esti
mate Is considerably above actual pro· 
ductlon. 

All In all, the 1959 durum crop ap
pears to be of good quality ml11ing 
wheat. Government holdings should 
piece out the ShONCe, but carryover 
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will be down to nothlna: next year, and 
acreage Increases will be essential II 
the macaroni I n d u I try I. to have 
enoulh durum In 1960-61. 

Canadian Crop Cui 
Commenting on the Dominion Bu· 

reau of StatisUCI preliminary estimates 
of acreage showlna: the area planted 
to durum wheat at an estimated 1,018,-
400 acres, 9% below hut year, CatelU 
Durum Inltltute note. that Alberta 
farmers are rapidly going out of durum 
varieties. 

Saskatchewan farmen, on the other 
hand, are holdlna: the line on durum 
throulh the nCCi!Sslty of havlnl an al
ternate crop to bread wheat. Manitoba 
farmers are cultlnl down sUlhtly on 
durum acreage. 

Catelll foreculs that western Can. ' 
ada wlll harvelt 15,276,000 bwhels of 
durum wheal this year, from an aver
ale yield of 14.1 bushels per acre. This 
Wit the lame averale yield as a year 
ago. With very dry conditions elirly In 
1959, a Ireal deal of durum headed out 
early and had short IItems and Ihort 
heads. The hot, dry weather In Augwt 
did not hclp kernell to fill. "However, 
It Is never wile to seU the wheat crop 
short on the Canadian prairie. due to 
weather alonc, becaus~ It 1. a most 
hardy and adaptable plant", It is noted 
In the Institute report. 

Commenting further, the report says: 
"Slnc(' 30,000,000 bushel. of durum are 
now In I tore In Canadian elevators, 
and since a further 16,000,000 bushela 
may be left on Canadian farms, the 
1959 crop will be more than adequate. 
Canadian aales of durum at home and 
abroad dUring the 1958-59 crop year 
totaled approximately 20,000,000 bush
ell." 

Durum Prlc •• Firm 
Heavy movement of new crop wheat 

created a .Ituatlon In mld· September 
similar to that of a ycar ago. Higher 
prices brouaht heavier receipts. Stor
age facilities fl11ed up and buyers 
backed away. Prices declined slightly, 
the con,el tion cleared up, and buyers 
became active a,ain. 

Cuh durum, No. 2 Hard Amber 
,rade, held within a few cenls of $2.40 
a bwhel MlnneapoUs from June to 
August 10. The Commodity Credit 
Corporation stuted the market Jump
ing wilh the ~lease of almost a million 
bUlhels of durum at Mlnneapolls at 3 

cenb over the market prlc( Thb 
moved the market up 6 to 8 cel .I Ind 
many macaroni and noodle m:' IUIK_ 
turers contracted for supplies I nllnl 
from 30 to 90 days and occa: .naU, 
for 120 days. With prospecla 01 short 
durum crop and ,oocl macaron. busl. 
ness ,emoUna prices held firm ·"'thln 
a narrow range throulhout Seplr mbtr. 
Mlllfeeds turned In a 100d p(·rform . 
ance as well. 

Prlc. Spread 
A subject of perennial Interest b 

"price ,pre ad" • the difference in pritt 
between what the farmer receives for 
raw agricultural commodities and the 
prices paid by the houl ewlle at the 
grocery .tore for food producb. Spread 
pays for all of the costs of transform· 
Ing the raw commodity Into a finished 
food product in the form, In the quan· 
tlty, at the time and place, and In tilt 
packaget which consumer&. want. 

What are the factors w hich ha\'e 
cawed an Increase In price sprtld 
since the end of World War Il1 To help 
answer thls, the Grocery Manufactur· 
ers of America hRve analyzed thc an· 
nual retail cost to consumcrs of a rl!p
resentatlve "Family Market Basket of 
Farm Food!!," as defined by the U. S. 
Dcpartment of Agriculture. 

In 19408, conaumers could purchast 
the annual market basket for $767, 01 
which $383 was apread. In the fint 
half of 1959 the balket could bc bought 
for $1,039 (annual basis) of which $634 
waa spread. The 13-year Increase In 
spread waa thus $251. 

Higher COlli 
Higher labor costs paid out d,rectly 

by food manufacturers and dlstrillutotJ 
are by far the larcest factor In the in· 
crease, accounting for $13~ - mol' than 
half of the totaL HI,her Itanspo·totion 
costs amounted to $34. an4 hlghl red· 
era! taxes on bw!ness Incoml wert 
$10. These three facton • the llllhtr 
cost of labor, taxes and transJK tatlon 
(In whIch wales and taxes are npor
tant costs) directly account fot about 
75 pcrcent at the spread Incrt se In 
most post-war years. ConsIder! ~ In· 
llirect effects, they account for (I even 
larger part of the rise In sprc. I, for 
they are the basic factors exp'. dninl 
the $76 Increue In "other expo 115CI." 

This catelory tripled since 194! . and 
all local transportation. Also In' ludtd, 
are such Items as the higher t·"st 0 
rent, packallnl materlaiJ, planl and 
equIpment depredation, In whlt:h II' 
bar, tax and transportation costs Itt 
Important underlylnl expenses. ..l.. 

The only element of Ipread whiu, 
was lower In 1959 then In 1946 .... as 
the rate of net profits of food mlnu' 
facturers and dlstributon. Their com' 

THII MACAlONI JOUINA&. 
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L.v~ 
SALES lEPIESENTATIVES 

10" lonO' 10lERT MARR & SON, INC. 
154 NASSAU STREET, NEW YORK 38, N. Y. 

w •• t Ion.: SYSTEM & EQUIPMINT ENGINEERING, CO. 
P. O. BOX 862, LOS ANGelES 28, C~LlFORNIA 

WOrth 2·7636 

LONG GOODS AUTOMATIC LINE .uppllod to CATELLI FOOD PRODUCTS LTD. MONTREAL CANADA 

most Importa"t lo"g goods plants 
locat.d throughout th. ,vorld 

/,BASCAL 
uNITED MACAIONI 
LA MILANESA 1 ........ 

BUCK 
CRill 
WlltMANN MIYEI 
ZITO'IOMIT 
P.U. 
LA FLOa OIL DIA 
ASTION 
AIU 
A..4 ............ I. ITALY 

N ....... 19'9 

TOLUC:A MUICO 

JOHANNUIURC IQUTH ",aleA 

MARACAIIO V.WUUILA 

MENCEN GlaIolAHY 

CIESSlN G .... AHY 

HOYA WeHr G .... AHy 

SENTA YUGOSLAVIA 

MA.SlILLE "ANti 

IA.CELONA "'AIH 

ADDIS AIEIA nHIOPlA 

THESSALONIKI UIICI 

Completely transparent wall . 
Automatic return of sticks In closed cir
cuit. 
Synchroniz.ed sticks unloader with cut
ting mad'llne. 
Output over 900 Ibs. per hour. 

Do". Inaa. HICO &. MARIO 
OUICINI ItICIALlllAn 

IolAtCHI"1 s ,101",,"TI Pla ,.urIIlCI 

tALLIElA YINITA. ,ADOYA • ITALY 

29 



blned rate of net profit declined from 
an averBge Dt more than 5 cent. of the 
conlumer's food dollar In lut6 to about 
3.1/2 cents In 1959. Thus net profil rep
relents $3 less on each market basket 
today than it did 13 yean ago, thereby 
somewhat reductn. the effect of the 
cosl Increase. on food pricer. 

Emphasis on New Varletl.s 
The North Dakota Wheat Commls

lion will devote major attention to fI· 
nanclng research for Improved varle
tiCI of wheat, it was announced by 
Paul E . R. Abrahamson, admlnutrator 
of the commission. Mr. Abrahamlon 
made . the announcement at a grain 
marketlna: seminar In Minneapolis held 
durlns the flnt week in September, 
where he and I eve r a 1 commlulon 
members were special guesla of the 
Mlnnesr;,:i. Grain Exchange. 

H .. said that the commlulon hu d~ 
tided that wheal variety research 11 
more Important lor the moment than 
work on the development ol new do-
mestlc and export outlel!, the main 
concern 01 other atate wheat commls
alons. 

i 
Durum Exports Up 

The U. S. Department 01 Agriculture 
reports that exporta 01 durum wheat 
Iiour lor the crop ycar 1958-59 totaled 
238,782 hundredwelahta. This compares 
with 174,987 cwta. the previous year 
and 167,408 In 1956-57. It was the larg
est outgo since 1947-48 when 2",234 
cwb. moved Into foreign markets. 

Macaroni products exports for the 
erap year were down. 1958-59 totaled 
8,902,000 pounds compared with last 
year'. 8,383,000. 

General Mills Announces 
Deal Policy 

Recognlzlnl the problem conneded 
with the handling 01 Special Deal 
Packs, General MUls announces a new 
national policy. 

EUedlve August 17, 1959, General 
Mills Instituted a policy allowlnl an 
extended 30-day dating on all Special 
Prke Pack Deals (especially marked 
p~ka_es carrying price diseounta) and 
Special In-Package Pre m J u m Deals. 
This allows the distributor an extra 30 
days' time and stili provides the 2,. 
cash dl,count lor payment within 10 
days. 

The net eUeci Is a new policy appli
cable to lpecial deals, provldlnl a 2% 
cash discount it paid in 40 day,. ThJ.J 
new polley In effect means that special 
deal packs 01 General MUis' merchan
dise will represent DO capUaI hi ••• • 

·-30 · - ...... -_ .. _---... 

At lb. 0,... celeb,atloa of lhe BL LatHalice "a.a, oya, 250.000 
.,Ia.ed the abo.1 dlIplar 01 "adous maclJorJ produd .. Tbla dlIplir 
OYe' thbty maJlufacturen 01 mlcuoal prod\ _ta IUld "p'.lntl ""'!d'.-'d. 
trlbu.llon. Th. dlspla, wu .law~ in lbl nlw muW·mlllion dollar 
Terminal BuUdlall. Duluth. MiDn .. ot .. 

mant by the lood distributor when sold 
within the normal deal period. 

The Grocery Manufacture1" 01 Amer
Ica and the several leadlna food dis
trlbutina trade auoclatlon. have co
opetated In workina out satWactory 
lolutlons to many trade problems. The 
problem of handlloa apeclal deal packs 

. was one that ju,t1f1ed a practical solu
tion lor both the manufacturers and 
the lood dl,tributor. It Involved set
ting aside Itock, thus tylna up and 
duplicating capital Investment, extra 
warehou,e ' pace, etc. The new General 
Milia policy Is • step lorward In solv
Ing the problem of handling special 
deal packs and II p e c I a I in-package 
deais. 

International R.p .... ntatlv. 
M. C. Alvarez, aeneral ules man

aaer ot Intematlonal MUlina Com
pany's eastem sales division, has an
nounced the promotion ot James H. 
Kaliestad to the position 01 autatant 
division manager within that division. 

Mr. Kallestad Is a graduate 01 the 
University 01 Minnesota with a degree 
in economics. He beaan with Inler
national In 19~2 in the trattlc depart
ment. 

In 1054 he was promoted to manager 
01 order Ichedullna lor the company 
and In 19~6 he became admlnlstratlve 
bakery sales usbtant In Mlnneapoll,. 
In 1958 he moved to International's 
New York oUlce as wistant to the 
aenera1 .ales manager. 

Never omit an opportunity ot dolna 
• klndneu. lpeakln, a true word or 
mlkin, a Irlend. - John Ruskin. --- -.----.- .. --_ .. 

New Buhler Flour 5110 
Buhler Brothers ot tJzwll, 

Ils MUan alllllate, hu just .n,,'n.ml. 
and provided the equipment lor 
flour storage .110 in Ravenna, 
with a total capacity 01 about 
cWls. The .110 Is operated by the 
eta Padana di Maclnazlone. 

Flour is stored In 18 SliD bins. 
bins are equipped with chaln-dbchar,· 
Ina machines which discharge the nour 
throulh the entire bin area. Arrordln, 
to Buhler, this bin torm, wlthuut In· 
cllned hopper walls, allow. tor maxi· 
mum mix Ina: eftlelency and makes 
bridling impolSlble. 

All conveylna: in the plant ls i Indled 
by the Buhler Fluldllrt pneumt c JYf' ' 
tern, which II controlled and I rt'Cttd 
from a central panel. 

For lacking-oil and mlx!n.. luhler 
Installed In the ptant the tar81 t (OIl' 

veyor ever built in Europe. Ii has • 
conveying capacity of about I,lt . ev.1J. 
per hour over a distance 01 I· I leeL 
The Fluldllft IYltem provide!' pneu' 
matlc preslure conveylna with , verY 
high mlxlna ratio 01 little III wllh 
much product. M a result. con .'cyln, 
speed Is slow and power COJl5U' tlplion 
Is at a minimum. Buhler .aid th ',1 luch 
a system Is especially approprj" le lot 
high conveying volume •. 

No man can tell whether he Is 
or poor by tumlna to his 1ed,er. It 
the heart that makes a man rich. Ife 
rich accordln, to what he lI, not 
cordina to what he has. - 8f«1,ef. 

TUB M"c.uON~ 

J 'r 

l.1u. I 
RICHER, MORE GOLDEN COLOR 
SMOOTHER, GLOSSIER FINISH 

LOWER INITIAL DIE COSTS 
GREATER HOURLY YIELD 

Send lor aontples 0/ macaron' producls made In 
, U.S • .4. on 0 p.4r.4N Pre .. ","h p.4r.4N Tepon m ••. ., 

al.o 

PRESSES 
. •. 5 SillS, 100% Vacuum 

DRYERS 
Continuous, Automatic 
Long or Short Paste 

------------. 



King Mlda. Madern"" 
An HI.tarlc Mill 

An extensive modernization program 
hal been completed at the Ha.tlng., 
Minn., mill of the King Midas Flour 
Mill.. The major change t. a new 
wheat eleanlne plant equipped with 
pneumatic handling equipment of the 
latcat dealgn, Also added are bulk 
flour loadln. facilities. an automatic 
ellt' unloader (or wheat. along with the 
new grain elevator and cleaning 
houlc. An open hfiUtle recently was 
held for employes. 

With the new facilities. the mill'. el· 
evator capacity remains unchanged at 
1,300,000 bu •. The modem plant haa a 
dally millin, capacity of 8,000 cwU. 

The Hatting. mill occupies an impor
tant place In the history of mlll!n. In 
the United States. It was the first flour 
mill constructed In .Mlnnesota, In 1853. 
by the Verml11lon FaUs, which pro
vided the water power to operate the 
plant. The mill is now operated en· 
tirely by electricity, but the .lte .till 
retain. III .cenic beauty and i. a fa
vored picnic .pot. The mill pond above 
the falla ... UIl con.ldered locally 01 a 
favorite .wlmmlng .pot, 

In 1883 the Hutlng. mill was pur
chased by Stephen Gardner, who pio
neered In the development of "patent 
flour," One day durlna: a routine check 
of the mill'. operation, Mr, Gardner 
saw the potential of obtainins more 
flour from the wheat mlddlln8s. He 
had his miller ria: up a reel with a .uc
lion fan to remove the bran from the 
middllnRs t1nd then set up a separate 
pair of stones to regrind the wheat 
fraements . Many mlllera came to Hut
Inss to sce the Gardner "purification 
proceu," and "patent 110ur" rapidly 
spread throuSh the mllllna: Industry. 

KiDs Mldu Purchu .. MID 
The HasUnss mm. became a unit of 

King Midas In 1912. when It was pur
chl1!1ed by Fred O. Shane and Georse 
C. Shane, brothers of Philadelphia, 
who were prominent millers. They had 
developed the King Midas brand name 
In 1905. 0 name Incidentally suggested 
b:.' a customer In Scranton. Pa., who 
had been reading Greek mythology 
the evening before George Shone called 
on him to dlscuu the new flour, 

At the time of the Hasting. purchase, 
King Midas 110ur Will being milled by 
the Shane Brothers at their Mlllboume 
Mills in Philadelphia. After the King 
Midas .tart, W. J. Wilson became a 
partner and the name was chanaed to 
Shane Brothera & Wilson Co. 

In 1934 Van Dusen Harrington Co .• 
which already was opera tina: the Da
kota Mill In Mlnneapolls. purchased 
the King Midas mill at Hastings. From 
1914 to 1939, the mill ground durum 
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wheat as well 81 hard spring wheat 
bakery flour, but In the latter year. the 
company acquired a mlll in Superior, 
WI •. , for mUlln, durum flour. WIlh lhe 
Superior purchase, the enUre Hastlnp 
production wa. converted to bread 
wheat flour. then makin, the Hastings 
mill the lar,est exclusive bread flour 
mill In Minnesota. 

With the yean of change In mmlng 
methods, Includlna the recent modern
Ization program. the old Hutlna:s mill 
was partially destroyc-J to make .. way 
for new build In,. but a part of the 
orl,inal structure stln remains within 
the present modem mill. 

Now Light an Grain Drylnll 
Agricultural enalneen and cereal 

technol9a:lslA at the North Dakota Ag
ricultural Experiment Station are lInd
in, out how forced air drying attecls 
the maltlna: quality of barley and the 
mUlln. and macaroni processing qual. 
Itles of durum wheal 

Thl. I. Important to farmon and to 
the maltln, and mlllina Industries. 81 
the use of forced air dryln, of grain t. 
becoming a general fann practice in 
much of the state, 

From the research results, recom· 
mendatlons a. to .afe drying tempera
tures and most etllclent and effective 
procedures can be made. For example, 
the scientists are finding that the mols· 
ture content of Iraln when It goes into 
the dryer has an effect on the maxi
mum temperature that can be used for 
drylna:. 

The dryer pictured 1a designed to 
simulate a section of 8 batch type dryer 
of the type now beina: manufactured 
for use on farms. Grain ls held In the 
foot-wide vertical column. Heated air 
is blown throu,h the column from side 
to side. The .raln may be circulated 
continuously while dry!n,. It meten 
from the bottom of the column to an 
elevator which relurnJ II to the top of 
tho column. 

With thl. dryer it Is pDulble to con
trol air temperatufC. the amount of air 
flow in, through the Iraln and the rate 
at which the Kraln I. circulated. Grain 
with from 14 to 30 per cent moisture 
content I. used. The air temperature I. 
varied from IU5 to 160 delrees F. The 
equipment make. It possible to evalu
ate eUecls or circulatlna: and mixing 
grains while drying, 

Two batch dryen derllned to evalu
ate the effect of exposlna wet grain to 
heated air without ' circulatlng also 
were used. 

The Deportment of Cereal Technol
o,y Is making many of the quality 
tests on the dried grain. The project ls 
financed in part by 'he Maltlne Barley 
Improvement Auoclatlon. Commercial 
mabters will perfonn . ome of the 
quality tesls. 

La I..... Intraduc" Two Now 
Pilla Pie MI ••• 

Two new plua pie mixes - " ' \0 with 
sauce and lrated chet'1le, the ott ... r wllb 
sauce alone - are now beln!: Intro
duced by V. La Rosa" Sons, Inc. 

Conlalnlng 30% more sau~e and 
making two full plea (six big &t'l vinas). 
eoch of the new La Rosa plun mb:es 
featurea a newly-developed yenst tllIl 
makes plua dou,h rise In five minutes 
- six times faster than pre v lou, 
yeasts, 

To market the new pizza pic mlxts. 
La Rosa has designed new, eye·catch. 
Ing packa,es that atack easily and 111 

attractive on the shelf. Featurlnl ont
fourth of a ready-to. eat La Rosa plua 
pie on Its face, the packa,es have the 
novel characteristic of formln, one
hatt at a pie when they are pi8C'td 
slde.by-slde with their foces matchine. 

"Piua I. becomln. more and mort 
popular as an American dlah," uId 
Peter La Rosa. company prcsldmL 
''That ls why In our new packag" Wt 

have add edmore convenience and 
economy to the consumer," 

V. La Rosa & Sons. Inc. l.J America', 
largest manufacturer of ' Italian ,tyle 
foods. Ita macaroni, .po,heUI. and rU 
noodle products are dl.Jtrlbutcd In Nrw 

. Englond, New York, New Jerscy. 
Maryland, Pennsylvania, illinois, Indi
ana, Minnesota. Ohio. Wisconsin, Iowa, 
Nebraska, and the District of ColumblL 

G~rg. L. Pratt (I.m, lIIoclll •• "t. 
cuUur.l eagin"J'. works wl1h WUllllD 
PromentMrgll. .grlcuIlwai englA; 
OD pari O. lb. drying equipment .
in research ' wUh malllag bule, 
dunun wbeaL 

THe MACAIONI lOU.HAL 

• • 

The hand that .m .... the tabl. rule. 
the home t Anu when it's macaroni products 
made from Commander Larabee'. 
Comet No.1 Semolina, there's no trouble 
letting more food into the tummy 
than on the 800r1 

From tou to ken •••• the durum "",. I. topal 

OO~MAND!l:a ~ V~.v~ 
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RETROSPECTIONS 
~ 

M. J. 

40 Yean Ago 

• Editorial said that the cure for the 
present low consumption of macaroni 
II a "eood bill: dose of publicity, naUon
oily applied," 
• Because of the Increased casls at 
cotton and jute materials and the poor 
quality used In manufacture of flour 
sack., many millers have advocated re 
ule of the original eontalneJl. 
• The once familiar phrase, "Made In 
Germany" no loncer was appearing on 
products of German manufacture find
ing their way into continental markets. 
• Price for macaroni products In Spain 
was II cents a pound, an increase of 
57% since 1913. 
• Said H. H. Teachley. advertising 
manager of Gooch Food ProducLs, In a 
letter to the editor: "We have leen 
National Wceka for everything from 
safety razors to clothes styles .. , a week 
of Intensive advertising of macaroni 
products, national in scope, might be of 
the grcatest benefit to the Industry." 
• Macaroni production In France hIlS 
been affected adversely by World War 
I. 

3D Yean Ago 
• Grocers' cooperation was recom· 
mended 85 a means of Increasing maca· 
rani sales by James T. Williams. 
• The Foulds Milling Company, John 
B. Canepa Company, 1. J. Grau Noodle 
Company and F. L. Klein Noodle Com
pany all had exhibits at the food show 
conducted by the Chicago Herald and 
Examiner In September. 
• Edwin C. Forbes, Cleveland, Ohio, 
the first macaroni association secretary 
(lDO<l.1919), told of his early recollec
tions as a macaroni association pioneer. 
• Canada was fighting mac a ron I 
dumping by unscrupulous American 
flnns by requiring customs to collect 
a 15% deposit of the value of any ship
ments mode to Canada on consignment. 
• Scars, Roebuck &. Company discon
tinued their grocery line. For many 
years they distributed thousands of 
cases of macaroni products and there 
was keen competition In the Industry 
for their macaroni account. 
• The 1029 italian w heat crop Is in 
excess of 257 million bushels. 
• Terrebonne Macaroni Co., Houma, 
Louisiana, bought property adjoining 
their property for expansion purposes. 
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20 Vean Ago 

• Ingredient labeling advice was a 
new service offered NMMA members 
by Benjamin R. Jacobs, Association di· 
rector of research. 
• General Mills' full page color ad In 
the Journal told how Betty Crocker 
will plug Pioneer Macaroni &. Cheese 
on her broadcast, "The Romance of 
Macaroni", on 59 radio ItaUons Decem
ber 1. 
• Publicity campaigns: During Maca
ronl·Noodle Week PI.Sly-Wlggly used 
the Macaroni Institute'l unit-display 
suggestion In Its 1300 stores throughout 
the country; E. I. du Pont had dlsplays 
of packaged macaroni products In their 
Exhibition on the boardwalk at Atlan
tic City and also in Hotel du Pont, 
Wilmington, Delaware. 
• The I. J. Grass Noodle Company 
was bulldlna a $25,000 addition to Its 
plont on Wentworth Avenue In Chi
cago, where new equipment will be In
stalled by the end of the year. 
• Ravarlno &. Freschl applied for the 
trademark "Puritan" for Its macaroni 
products, claiming use since May, 1918. 

10 V.an Ago 
• President Harry S. Truman was pre
sented a portrait of himself done in 
macaroni, spashettl and egg noodles 
and a sheaf of durum wheat at a cere
mony during the Minnesota Centennial 
In S1. PaUl, Itaied by Maurice L. Ryan, 
Auoclatlon director, and sm.. Inc., 
who handle Institute public relations. 
• The 19.7 CensUlJ of Macaroni Manu
facturera prepared by the Bureau of 
Census, Dept. of Commerce, reported 
226 establishments that produced 8 
total of 818,375,000 pounds of mticaronl 
products, 
• Twenty-five macaroni/noodle firms 
and 18 alliedl sent 67 representatives 
to the Pacific Coast Conference the end 
of October. 
• Dr. O. J . Kahlenberg, director of reo 
search of the NEPA, explained the ob
Jectives of their egs resear-:h labora· 
tory proerom to nasiat noooile manu· 
fodurera. 
• C. Daniel Maldarl, of Maldarl &: 
Sons. Inc., reported 011 the orliln of 
the novelty product tenncd "Rotlnl", 
• Spaghetti and bread rationing in It· 
aly was discontinued Augwl 1st due 
to ereatly improved wheat conditions. 
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Pavon'. We,t.rn 
Reprelllntativ., 

Aseeco, Inc. has been appointed Ibe 
dlstrlbutora for the Pavon IInc of mt· 
chlnery and dies for the statcs west 01 
the M1ssllllppl River. This wl\1 tie IGo 
gether with their Vert-I· Lift bucket 
conveyor of their manufacl\lI'!:. ThlJ 
concern wal formerly known :IS S)·s· 
terns &. Equipment Englneerint: Com' 
pony but have recently tncOi IKll1lted 
under the A.secco name. The rr.;.nDCilll 
personnel is made up of peol' e who 
have been closely associated I I ·tb the 
macaroni industry for the I' ,st ten 
years. D. D. Steve Brodie Il amonl 
them. 

Calorie Clamor 
Television ads claiming fe .... ' · calGo 

rles in rice than In potatoes IJJo lVoked 
protests from Idaho St!nato\" Henry 
Dworahak, who demanded an n oderal 
Trade Commission investill u tion. 
claiming potatoel had fewer . nlorie5. 
more minerals. FTC looked into Ibf 
matter, took no action, but Ihe rite 
commercials were withdrawn. It Is UII' 
deratood that masl produce bu),en 
were also complainlna about diled .1· 
tacks on one food by growers of III' 
other. Incldental1y, Senator DWo"hs~ 
is stilt complalnln, that the ~hOO 
lunch proiram provides frcc rice Illd 
forces the schooll • even In Idaho - tD 
buy potatoes In the market. 

THE MACA.ONI JOVINAL 

r--------------------------------------------------------------, 
0HECK AND FILE THIS IMPORTANT INFORMATION l , 
FACT FILE ENRICHMENT " " 

ON 
The minimum and ma.imum levels far enriched macaroni products as 
required by Federal Siandards of Idenlily are as follows: 

ALI. FIGURES ARE IN MILl.IGIAMS PER POUND 
Min. 

thiamine Hvdrochlorld. (811 . •• ••...••••...••• .4.0 
RlbaRovln (821 ........ .................... 1.7 
Nlocln •••.•• • • " •••••••••••.••..•••••••• 27.0 
Iron ••••••••••.•.••••••• , •••. •.• ••..•••. 13.0 

Ma •• 
5.0 
2.2 

34.0 
16.5 

I ...1 
ZI .1 
_I 
,..1 
:1 
-I 
"'1 
ZI 
-01 
Il:10 1 

~I -0 I 
~I 

I , 
.' IOU: Th.n l,v.l, allow for 30·50'/. Ion., Tn kitchen proceduTI, 

Suggesled labeling slalemenll 10 meel F.D.A. requiremenls: 
,-

fo, mocantnl, spaghetti, ttc., from 
wilido .... 1 .. .001., I. 41"."'001-
four O\Inc.s when cooked supply th. 
following of the mInImum dolly r.qulrt
ments, 

Vltomln 81 , •••••• $0% 
Vitamin 12 ' •••••• 15 % 
Iron •• • ,., ••••• • 32.5,/. 
Niacin •.••. .4.0 mllllgrom. 

For ahort-cut goodl from which coole
Inll water II not u.ually dllCard.d
Two ounc., when cooked supply the fol · 
owing of the minImum dally require· 
ment'l 

Vitamin 81 ••••••• 50·/. 
VitamIn 82 ••.•••. 10.5 'I. 
lron .••••••. • .• • 16.2". 
Nlocin •.... 3 • .4 milligram. 

••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• • 

for batch mlxlnl 

ROCHE*SQUARE 
ENRICHMENT WAFERS 

Each SQUARE waf ... 
contalr" ollth. vita
mins and mln.rals 
n •• d.d 10 enrich 
100 lb., of lemollna. 
They dlslnt.gra'e In 
solullon withIn lee· 

ond •••• hove fin.r, more buoyant par· 
tiel ••••• anI.! break cI.an tnlo halve. 
and qu~rt.,.. Only Roche mole •• 
SQUARE Enrlchm.nt Waf.'I, 
-ROCIIE-Rq. U. s. '.1. 011'. 

• • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

for mechanical feedlnl 
with any continuous press 

ENRICHMENT PREMIX 
".111.1" ROCHE VITAMINS 

1 ounce of Ihlt pow
dered concentrate 
added to 100 Ib,. of 
,.mollna .nrlch •• to 
thelnel, required 
by the Federal 
Slan·dards of Iden 
tity. if you u.e a con
IInuou. preu, g.llhe 
facl. now on mechonlcol feeding of en· 
rlchment preml" with Roche vito min •• 

VITAMINS ROCHE 
for help on any problem Involving enrlchmenl, writ. 10 
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